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Cross-Cultural Communication to Audiences:
A Research on the Translation of Romeo and Juliet by Cao Yu in 1943

In 1943, Cao Yu translated "Romeo and Juliet" at the invitation of Zhang Junxiang,
who was planning to direct this play in Chengdu.Zhang Junxiang, in order to make the
performance suit both refined and popular taste, invited good friends who were
proficient in English and familiar with theatre specially to help. Cao Yu had set a
translation strategy of "connecting with the audience".

1. For the convenience of the local audience to understand at that time and for the
sake of theatrical effects, he pursued earthliness: he sinicized or routinized some
characters’ name, didn't avoid of the sexual jokes in the original,and even used the
Chinese context to naturally and wildly amplify the metaphorical meaning, to seek the
faithfulness and expressiveness of the translated work with the demotic element above.

2. To cultivate and enhance the taste of the audience, he pursued elegance: he
translated the protagonists' name into "Rou Miou" and "You Liye", gave them the charm
of "sugary love""indecisiveness" "elegance and beauty" and "a secret meeting of lovers"
in the Chinese context.And he shortened the long sentences, restored the rhymes, and

referred to the folk doggerel, mitigated the contradiction between colloquialism and
poetry.
3. Actors are an important medium for the play to connect with the audience.

In order to facilitate their performance, Cao Yu inserted a large number of prompts
about actions and scenes, and annotated the allusions in the text.
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Connecting with the audience off stage, not the readers in the study, guided the
translation of Shakespeare's play as a cross-cultural communication, and ultimately led
to the success of the performance. The only work by Cao Yu in the translated plays of
Shakespeare in China, has a distinct theatricality, which is significantly different from
the literality in the translations by Zhu Shenghao, Liang Shiqiu, Bian Zhilin, and others.
It made the translation suit both refined and popular taste, and also alleviated the
common contradictions between ancient and modern as well as foreign and local in the
cross- cultural communication of Shakespeare's plays. It has also inspired the concept of
translating and introducing overseas plays with performance as the purpose in the
perspective of sinicization of theater.
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